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OVERVIEW 
 
The Queensland Tourism Industry Council (QTIC) welcomes the opportunity to respond to the 
Select Committee on the effectiveness of the Australian Government's Northern Australia agenda.   
 
In summary, QTIC recommends the following: 
 

Recommendation 1 
Improve access to the NAIF program to promote demand-led tourism infrastructure.  
 
Recommendation 2 
Focus on connectivity (transport and telecommunications) to enhance the competitiveness of 
Northern Australia.  
 
Recommendation 3 
Support the sustainable growth of First Nations tourism through the adoption of and investment 
in key action items from the Queensland First Nations Tourism Potentials Plan. 
 
Recommendation 4 
Investigate opportunities for regional tax incentives to counter some of the challenges faced in 
Northern Australia.  
 
Recommendation 5 
Utilise the regional Tourism Workforce Plans (developed for eight Queensland regions in the 
Northern Australia zone) to direct investment that will upskill and strengthen the existing tourism 
workforce and regional entrepreneurship and stimulate further tourism opportunities.  
 
Recommendation 6 
Build on existing institutions to position Northern Australia as a global leader and centre of 
expertise for sustainable development in the tropics. 

 
  

QUEENSLAND TOURISM INDUSTRY COUNCIL   
 
QTIC is the state peak body for tourism in Queensland. QTIC is an independent, private sector, 
membership-based tourism industry organisation. 
 
All of Queensland’s 13 Regional Tourism Organisations (RTOs) are members of QTIC, as are 20 
industry sector associations and in excess of 3,000 regional members, operating in all sectors of 
the tourism industry. 
 
QTIC works in partnership with government agencies and industry bodies at a local, state and 
national level and is a member of the Australian Tourism Industry Council (ATIC).  
 

THE TOURISM INDUSTY 
 
The tourism industry in Queensland contributed $27.3 billion to Queensland’s Gross State Product 
(GSP) year ending June 20181. This represents 7.8% of total GSP. The industry also generated 
$7.5 billion in exports, making it the state’s second largest export accounting for 10.1% of total 
Queensland exports.  
 

 
1 Tourism Research Australia. State Satellite Accounts 2017-18. 
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The tourism industry consists of over 55,000 tourism businesses across Queensland; over nine out 
of 10 of these are small businesses. These businesses support employment to over 237,000 
Queenslanders. Positions in cafes, restaurants and takeaway food services contribute the largest 
shares of direct tourism employment (41,000 jobs), as well as retail trade (25,000 jobs) and 
accommodation (19,000 jobs). 
 
On an average day in Queensland, there are approximately 149,000 international visitors spending 
$16 million a day. There are 265,000 domestic visitors, spending $50 million daily and 128,000 
day trippers. That is over half a million people away from their place of residence seeking 
experiences, food, drink and accommodation on a daily basis.  
 
The World Travel and Tourism Council2 (WTTC) projects travel and tourism employment will grow 
5.8% (compound annual growth) over the next decade in the Asia Pacific region. In contrast, the 
total economic growth is projected at 4.1% per annum and other industries such as mining and 
agriculture are forecast to grow at 1.8% and 2.2% per annum respectively.  
 
The five-year average growth rate for total visitor nights in Queensland is projected to be 4.0% 
over 2014–15 to 2019–20, or 3.9% over 10 years. This compares to 4.4% total five-year average 
annual growth for Australia, or 3.8% over 10 years.  
 
The table below highlights the Queensland tourism regions located in the Northern Australia zone. 
As evidenced in the table, tourism in Northern Australia continues to be a significant economic 
contributor.  
 

Region Visitors 
(annually) 

Visitor  
Expenditure 
(annually) 

Tourism  
Employment 

Southern Great Barrier 
Reef 

2.34 million $1.3 billion 12,400 

Mackay 1.52 million $546.0 million 3,700 

Whitsundays 0.87 million $876.3 million 6,100 

Townsville 1.53 million $968.7 million 8,100 

Tropical North 2.84 million $3.3 billion 25,700 

Outback 0.99 million $641.6 million 3,700 

Total 10.1 million $7.6 billion 59,700 

Source: Tourism Research Australia. NVS & IVS. March 2019 

 
 

Tourism and employment 
Tourism is a key economic driver in regional Queensland, supporting employment and community 
growth, employing more than 237,000 people directly and indirectly, or one in ten people 
employed in Queensland1.  This is substantially more than mining (2.5% of employment) or 
agriculture, forestry and fishing combined (2.6% of employment).  
 
There is a broad diversity of jobs within the tourism industry with 11 occupations representing the 
majority of workers in the industry. Of those directly employed in tourism, two thirds are employed 
outside of Brisbane, highlighting the value of tourism in regional Queensland.  
 
On average around 79% of tourism employees are sourced from the local region, of the remaining, 
11% are from interstate or intrastate and 4% are working holiday makers. Temporary visitors and 
skilled migrants to Queensland play an integral role in the provision of tourism experiences and 
are vital to an industry with a skills shortage. 

 
2 World Travel and Tourism Council. 2017. Travel & Tourism Economic Impact 2017 Asia Pacific 
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Across Australia, businesses in the café and restaurant industries report greater labour market 
difficulties relative to those in the accommodation or attraction industries. In Queensland, top 
tourism-related occupations experiencing shortages are Cleaner, Guest Service, and Receptionist. 
 
The 2017 Tourism Workforce Plan3 explores opportunities to develop the tourism workforce to 
address the deficit of skilled workers. Key outcomes of the workforce plan include assessing how 
the tourism and hospitality industry can build the pipeline of foreign workers by better using 
migration programs, build the tourism industry profile as an attractive career opportunity and how 
to enhance the capacity of industry to facilitate sustainable growth.  
 
According to Queensland Government Statistician's Office, the Accommodation and Food Services 
sector alone is set to increase from 192,000 in 2015-16 to 227,838 by 2025-26 highlighting a 
sector specific demand of over 30,000 additional workers in the next six years4. Looking outside 
of the South East Corner, this sector is anticipated to require an additional demand of almost 
10,000 workers by 2025-26. Further workforce requirements will also be felt across occupations 
not realised in the ANZSIC divisions, including tours, marine operations and cultural tours. 
 

  

 
3 Jobs Queensland. Queensland Tourism Workforce Plan 2017-2020. Jobsqueensland.qld.gov.au 
4 Queensland Government Statistician's Office. Regional employment projections 2010-2041. 
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RESPONSE TO THE TERMS OF REFERENCE 
 
In response to the terms of reference, QTIC highlights the following: 

 

Facilitation of public and private investment in infrastructure and economic 
development 
 

Recommendation 1 
Improve access to the NAIF program to promote demand-led tourism infrastructure.  
 
Recommendation 2 
Focus on connectivity (transport and telecommunications) to enhance the competitiveness of 
Northern Australia.  

 
The primary government support program for investment in Northern Australia is the Northern 
Australia Investment Fund (NAIF). Investment projects in the tourism industry have proven to 
have limited suitability to access support through the NAIF, notwithstanding some adjustments to 
the program. The types of infrastructure required to drive demand for the tourism industry (often 
‘catalytic’ developments that stimulate further investment e.g. walking trails, visitor facilities etc) 
are often not advanced by a single proponent. The consortium or Special Purpose Vehicle approach 
has legal and regulatory issues that tend to make such projects ineligible for funding. 
Consequently, there has been only limited numbers of successful tourism infrastructure projects 
funded through NAIF.  
 
To provide for more effective access to NAIF funding for tourism projects, there is a need to 
incorporate at least some component or criteria that would allow for non-repayable grants to 
create opportunities across all industries. Under current provisions the NAIF program is more 
focused on larger businesses and the resource industry – this is evidenced by the approvals of 
projects. The NAIF program is less likely to be able to accommodate a range of tourism 
opportunities, based on an industry comprised of small to medium enterprises. Consideration 
should be given to the accessibility of the funding to businesses of all sizes, from all industries.   
 
It is important that infrastructure investment decisions, both for the tourism industry and others, 
are demand-driven, with appropriate input from the tourism industry, to facilitate sustainable 
growth for the North of Australia.  
 
Connectivity and accessibility remain a major challenge for Northern Australia. Roads, for example 
the Savannah Way, the Peninsula Development Road, the Kuranda Range Road and others are 
vital to particularly tourism and agriculture businesses.   
 
Globally, Australia is ranked 7th in the world in the Travel and Tourism Competitiveness Index5.  
On the criteria of road density Australia is ranked 105th, in quality of roads it is ranked 35th and in 
quality of railroad infrastructure it ranks 35th. Connectivity is impacting not only accessibility and 
liveability but also Australia's global competitiveness, including for tourism.  
 
Air access is the lifeblood of Northern Australia. Intra-region and inter-state air connections remain 
constrained by current services. In Tropical North Queensland, 75% of international visitors arrive 
on domestic routes - further direct international flights are a priority for the right markets and right 
business cases (e.g. whole of region approach including agriculture etc).  
 
Without easily accessible, integrated and easy-to-navigate public and private transport 
infrastructure, regional growth will be hindered. Transportation infrastructure is considered critical 

 
5 World Economic Forum. Travel and Tourism Competitiveness Report. 2019.  
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as a means for commuting and promoting integration. Transport that facilitates access to 
workplaces, schools and medical institutes is essential – further links to tourism hotspots and key 
points of interest will also help drive prosperity and economic growth for Northern Australia.   
 
Similarly, digital connectivity remains poor throughout much of the north, affecting tourism’s ability 
to drive consumer-led marketing and for basic communications. Research indicates that 65% of 
travel planning begins with an online search. When making a booking, 92% of travellers are 
influenced by online travel reviews. On average an individual will search 38 websites prior to 
committing to a travel booking. A strong online presence is now becoming a necessity of business 
operators rather than an option. As such, it is integral that infrastructure supports the online 
presence of businesses.   
 
Whilst the Mobile Black Spot Program has gone some way in addressing the access to 
telecommunication issues in regional Northern Queensland there are still a number of regional 
areas that struggle with inconsistent, or a complete lack of, connectivity. In an ‘online society’, a 
lack of connectivity influences a business' ability to communicate with consumers and suppliers. It 
affects the online reputation of organisations and damages the perception of certain regions 
around the state.  From a business management perspective, it encumbers a business' ability to 
seamlessly collect bookings, convert consumers and manage payments associated with the 
business.   
 
When examining Australia's Competitiveness in ICT readiness, Australia is under-performing, 
ranked 26th overall – dropping from 18th in 20175. ICT use for biz-to-biz transactions is ranked 
28th globally and mobile network coverage ranked 63rd. These rankings indicate that improvement 
is needed across these areas to enhance Australia's global travel competitiveness.   
 
 

Economic and social benefit arising from that investment for Northern 
Australians, in particular First Nations people 
 

Recommendation 3 
Support the sustainable growth of First Nations tourism through the adoption of and investment 
in key action items from the Queensland First Nations Tourism Potentials Plan. 

 
In 2018, 1.15 million (13.9%) of international visitors to Australia had an Indigenous tourism 
experience; and, in Queensland, 12% of international visitors have an Indigenous tourism 
experience, which represents 4% growth from the previous year. International visitors from the 
UK, USA and Europe are most likely to participate in an Indigenous experience. The UN World 
Tourism Organisation estimates that 47% of tourists worldwide are motivated by a desire to 
experience a country’s culture and heritage. Yet, despite the importance of cultural and heritage 
experiences for visitors, Australia ranks 105th globally, indicating significant room for 
improvement5.  
 
Any long term, sustainable benefits for First Nations peoples in an economic sense must be based 
on sound, market-driven business cases. There is a great opportunity for First Nations tourism 
however it must be couched within the opportunities and constraints of the tourism industry 
framework. Developing First Nations businesses without the appropriate business case is not 
strengthening the positioning of the sector. 
  
The launch of the First Nations Tourism Potentials Plan for Queensland in late 2019 will provide a 
guiding framework for the sustainable growth of the sector. Opportunities to support the growth 
of First Nations Tourism in Northern Australia should be framed around this document and aligned 
with regional needs. The plan is being developed within QTIC but is entirely led by Indigenous 
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representatives.  Regional consultations have taken place throughout the state with the Indigenous 
community and with the tourism industry. 
 
Tourism is a prominent opportunity for Indigenous advancement.  It offers viable pathways not 
only for employment but also for Indigenous business formation and entrepreneurial capacity 
building. 
 

Funding models and policy measures that capture the full value of existing 
and emerging industries 
 

Recommendation 4 
Investigate opportunities for regional tax incentives to counter some of the challenges faced in 
Northern Australia.  

 
Regional tax incentives for Northern Australia could dramatically alter the high input costs for 
businesses and reduce the additional burden associated with conducting commercial activities in 
the north, particularly in accessing supplies, labour and customers. 
 
 

Measures taken to develop an appropriately skilled workforce 
 

Recommendation 5 
Utilise the regional Tourism Workforce Plans (developed for eight Queensland regions in the 
Northern Australia zone) to direct investment that will upskill and strengthen the existing tourism 
workforce and regional entrepreneurship and stimulate further tourism opportunities.  
 
Recommendation 6 
Build on existing institutions to position Northern Australia as a global leader and centre of 
expertise for sustainable development in the tropics. 

 
Skills development and a culture of service remain one of the tourism industry’s greatest 
challenges, nowhere more so than in the north. Whilst some programs run through the NAIF 
program were designed to support skills development, the funding remains largely inaccessible to 
the smaller businesses that would benefit from such development.  
 
Research recently conducted by QTIC as part of the Vocation Educational Training Industry 
Advisory Organisation (VETIAO) agreement with the Queensland Government, highlights the 
expected needs for industry over the next five years. Specifically, skills required include digital 
business literacy, middle management and leadership skills and strategic thinking and problem 
solving. It is identified that it is the power (soft) skills that are required to assist businesses in the 
future. These skills are not currently strongly featured in school or vocational education. Tailoring 
of programs is required to meet the needs of the workforce. For example, one employer states, 
"From my perspective there is a total lack of personal interaction, and customer service being 
taught today. This is a skill that cannot be learnt from an online course".  
 
Other concerns relate to occupations with existing skills shortages, in particular chefs, and the 
time it takes for completion of courses. Whilst several initiatives – such as free TAFE – are aimed 
at reducing these shortages, the NCVER Apprentice and Trainee March quarter 2019 figures 
indicate a 3.6% decline in the number of training participants across Queensland. This raises 
concerns for the pipeline of skilled workers required to address industry needs.  
 
The Jobs Queensland Regional Tourism Workforce Plans are useful documents to direct investment 
into skilling Northern Australia. Key action items that have been identified throughout consultations 
in the north are highlighted in Appendix 1. Opportunities exist around building the capacity of the 



8 

 

workforce in Northern Australia through targeted programs and enhancing relationships between 
schools, universities, and industry to promote the opportunities available within the tourism 
industry. 
 
The question of a skilled workforce is related to the broader issue of knowledge and expertise 
development as an opportunity for Northern Australia.  The tropical belt around the globe has 
emerged as a zone of major population growth and of dynamic economic development.  This is 
evident in the Americas, Africa as well as Asia-Pacific.  This brings with it a raft of social, economic, 
and environmental challenges.  
 
Northern Australia includes some well-developed areas that are supported by quality infrastructure, 
namely Darwin, Cairns and Townsville. The social infrastructure in those centres includes James 
Cook University (JCU), Charles Darwin University (CDU), Central Queensland University (CQU), the 
Cooperative Research Centre for Developing Northern Australia (CRCNA), the Australian Institute 
of Marine Science (AIMS), the Reef and Rainforest Research Centre (RRRC) and others. These 
institutions are very focused on advancing knowledge for the tropics across a wide spectrum of 
disciplines. Further government support and collaborative engagement in this field of expertise 
should be applied to take full competitive advantage of this opportunity for Australia in a global 
context. 
 
Opportunities in research, international education services and expert services present significant 
economic and community opportunities. Northern Australia can and should be a leader in 
sustainable development, education and management for the tropics globally. 
 
 

Emerging national and international trends and their impact on the 
Northern Australia agenda  
 
Authentic experiences – a growing number of travellers are actively searching for memorable 
experiences they can co-create, evolve, and emerge themselves in. As destination competitiveness 
continues to intensify around the world, visitors are seeking compelling, liveable, unique and 
personal experiences. Cultural and environmental attributes that are considered unique and 
markedly different from visitors’ home countries are highly valued. 
 
Investment in infrastructure and experiences across Northern Australia should be market-driven 
and reflect the need for participative experiences that can deliver benefits for the host community 
and visitors. 
 
Northern Australia is endowed with significant cultural and environmental assets that offer 
exceptional opportunities in the mid to long-term to deliver high-value tourism products and 
services.     
 
Overtourism – has rapidly become a major issue for some destinations, particularly in popular 
European destinations. Overtourism is defined as "excessive growth of visitors leading to 
overcrowding in areas where residents suffer the consequences of temporary and seasonal tourism 
peaks, which have enforced permanent changes to their lifestyles, access to amenities and general 
well-being". Major issues arising from overtourism include damaged to landscapes, strain on 
infrastructure and pricing or forcing residents out of housing or public infrastructure.  
 
Northern Australia is yet to experience these strains on the environment and community and is in 
an enviable position in most respects. However, this does not mean that destinations are immune. 
There is an opportunity to effectively manage the growth of tourism in the north to mitigate any 
concerns and ensure a sustainable future. Targets of tourism growth that consider not just visitor 
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numbers but - more importantly - expenditure, environmental impacts and community benefits 
can address this critical issue and must support sustainable growth.  
 
Accessibility - the emerging and consolidating trend to cutting air capacity to the north is a major 
threat to existing and future investment as well as regional communities. Access remains critical 
to strengthening the north's position and enhancing liveability for residents.  
 
Furthermore, the phenomenon of ‘flight shaming’ – flygskam – is gaining momentum in 
international markets, particularly across Europe. Whilst the future implications for Australia are 
unclear, this is a trend which needs to be monitored closely. 
 
Climate change – for Queensland's tourism businesses and communities, climate change is both 
a risk and an opportunity too big to ignore. Increasing costs of extreme weather events, changes 
to natural resources, and the transition towards a decarbonised global economy are all highly 
relevant to tourism.  
 
A strategic plan, underpinned by ambitious actions, will support Queensland's tourism industry to 
respond to climate risks and opportunities. Against the background of the wider Queensland policy 
framework on climate change, the Building a resilient tourism industry: Queensland Tourism 
Climate Change Response Plan (Tourism Sector Adaptation Plan) provides a roadmap for the 
tourism industry to respond proactively to climate change, and to lead the way as a steward for 
the environment and a key contributor to community wellbeing. With strategic direction 
highlighting actions required to support the transition of the tourism industry, the support of the 
Federal Government through the Northern Australia agenda will assist in driving forward climate 
adaptation and mitigation industry wide.  
 
Digital futures - for Queensland’s tourism industry to remain competitive and for tourism 
businesses to be productive and efficient, a high level of digital literacy is critical.  
 
Developing employees who have the digital skills and know-how, combined with job-specific 
expertise is important. Investing in technology for Queensland’s tourism economy will increase 
economic activity; improve the competitiveness of Queensland tourism globally; address tourism 
industry skills shortages and other workforce access issues; facilitate dispersal of visitors to 
regional areas; build capacity of small businesses to compete with larger businesses; and promote 
digital career opportunities. 
 

Any related matters  
A strong plan for Northern Australia that can guide the evolution of and a thriving economy with 
a growing population can be a cornerstone for both Asia-Pacific engagement and defence 
strategies. Northern Australia is a unique opportunity for the nation. 
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APPENDIX 1 – JOBS QUEENSLAND REGIONAL PLANS 
 
 

Region Action Items 

Southern Great 
Barrier Reef 
(Capricorn, 
Bundaberg & 
Gladstone) 

• Expand career focused activities delivered by schools 

• Develop a program for the tourism industry similar to the SVETE 
programs to offer work experience for Certificate II in Tourism 

• Provide convenient opportunities to upskill businesses in entrepreneurial 
and innovation skills 

• Promote digital tourism upskilling opportunities 
• Promote industry standard training facilities in region 

• Support the Regional Youth Hub to broaden work experience/intern 
opportunities  

• Improve coordination and promotion of government programs, 
information, and incentives for local tourism businesses, including 
employing people from disadvantaged groups 

• Hold come and try days aligned with regional job fairs 
• Explore and identify transferable skills for people moving from other 

industries to tourism 

• Expand workforce development support through peer to peer learning 
and collaboration programs 

• Identify barriers to success and advocate to support Indigenous tourism 
business opportunities 

• Build on highly effective partnership models including the EQUP Business 
Industry and Tourism Skills Centre to provide employability skills 
development and work experience for students 

• Improve awareness and navigation of business support programs by 
using local people to conduct workshops to guide tourism businesses in 
an easy to follow and step-by-step manner 

• Identify strategies including practical support to help local tourism 
businesses to develop and implement workforce development strategies 

• Provide upskilling opportunities for tourism start-ups and new businesses 
to develop entrepreneurial skills 

• Improve the consistency and quality of customer service in the region 
through training.  

Mackay • Encourage students to participate in tourism-related work experience, 
school-based apprenticeships and traineeships and higher education 

• Promote the range and depth of career opportunities 

• Improve coordination and communication between industry and schools 
• Identify strategies including practical support to help local tourism 

business to develop and implement workforce development strategies 
• Promote upskilling opportunities for local tourism businesses to develop 

practical entrepreneurship, innovation and social tourism skills to 
produce business plans 

• Support the industry within region 

• Support the industry within the region to increase cultural tourism with 
greater participation of local Aboriginal and Torres Strait Islander 
communities.  

Whitsundays • Support regional delivery of a tourism campaign to raise the profile of 
industry and regional opportunities 

• Provide local tourism job descriptions and vacancies to education 
providers to help promote careers in the industry and attract new 
entrants 
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• Host a Tourism Careers Expo within the region involving local high 
schools, employers and local government to increase awareness and 
opportunities for local students 

• Promote upskilling and training opportunities to existing and new 
entrants to the industry, specifically for women returning to work and 
mature age workers 

• Increase promotion of local business support programs and upskilling 
opportunities 

• Increase promotion of support programs to train new entrants and 
upskill the existing workforce to strengthen the region's labour pool.  

Townsville • Promote the career pathways for existing workers and articulation 
arrangements available for people locally 

• Increase promotion of existing opportunities for local employers to share 
trainees/apprentices 

• Promote career pathways to attract new entrants 
• Explore funding options for North Queensland Gateway Schools 

coordinator 
• Increase partnerships between industry, schools and universities to 

provide hands on work experience opportunities 

• Increase promotion of relevant training packages available to business 
to increase skills pathways 

• Make available tour guide training and encourage participation of 
Aboriginal and Torres Strait Islander peoples across the Townsville 
tourism region 

• Promote the local Ambassador program to encourage upskilling of local 
tourism workforce 

• Increase promotion of existing business support systems 

• Support tourism businesses to become employers of choice 
• Provide regional workshops for local employers around training package 

opportunities 
• Regional review of soft skills required for local tourism industry, with an 

aim to develop and implement programs such as be my guest to upskill 
the workforce 

• Consider broadening eligibility criteria of job readiness programs to 
include people returning to work, migrants, and mature age and the 
existing part time workforce to meet regional demand 

• Promote convenient and affordable upskilling opportunities for local 
tourism businesses to develop social media marketing strategies 

• Promote the range of services available to support Indigenous tourism 
businesses throughout the business lifecycle  

• Support greater industry related collaboration across the region through 
the creation of a regional coordinator 

• Showcase employment opportunities through expos and open days 
• Undertake a skills audit to address skills shortages by mapping available 

workforce and tourism qualification and match to vacancies within the 
region.  

Tropical North • Showcase students, parents and teachers the diversity of industry 
careers and transferability of skills to other settings and tourism as an 
important training ground 

• Develop and promote a suite of local tourism workforce stories 

• Explore funding options for a North Queensland Gateway Schools 
coordinator within Tropical North Queensland tourism region 

• Build on existing mechanisms to further strengthen local education and 
industry partnerships 
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• Promote the range of existing support programs to increase industry 
take-up of apprenticeships and traineeships 

• Develop training programs for tour guiding using the TNQ tourism region 
as a pilot region 

• Establish a local network for the tourism industry to create linkages 
between industry pathways and training 

• Promote skills including customer service, food and beverage, concierge, 
guiding and diving skills 

• Promote the range of existing upskilling options to small business and 
encourage greater participation 

• Establish a regional mechanism to provide readily available information 
for local businesses 

• Collaborate locally to support the development and growth of local 
employers.  

Outback • Investigate feasibility of appointing a person to fulfil the role of 
'navigator' in the North West Outback to help put people in touch with 
one another 

• Hold forms in the North West Outback every six months that are focused 
on improving awareness and navigation of support programs, take-up of 
employment and training opportunities in tourism 

• Expand and tailor the provision of regular training in digital tourism and 
entrepreneurship to the regional tourism industry 

• Promote business support programs and mentoring available to 
businesses within the region 

• Explore options to develop a pilot tourism industry portal 
• Investigate feasibility of engaging a local coordinator to support 

school/industry partnerships, seasonal sharing and backpackers 

• Investigate opportunities to increase utilisation of existing infrastructure, 
such as the big red truck, to train mature age people 

• Continue to engage with local industry in the planning and development 
of the agenda for a 2018 community strengthening conference, which 
will incorporate a range of industries including tourism 

• Encourage local tourism businesses experienced with workforce 
strategies to share their knowledge and experience with other 
businesses through networking forms 

• Promote training available that would be of benefit to industry locally 
regarding digital marketing, tourism and entrepreneurship. 

 


